
Disclaimer *

I’m not going to tell you 

anything that you don’t already 

know.



According to Jerome Bruner, stories are 

up to 22X more memorable than facts.



Consumers have short attention spans



Storytelling matters….and it 

matters more than ever.



Too much competition



Too much 
noise



Fewer opportunities to connect

Fewer options to connect



The not-so-secret formula for 

storytelling success in…..



The not-so-secret formula for 

storytelling success in…..

STEPS



Step 1: Identify the hero 



Step 2:
Put the hero’s problems, pains, and 

dreams into the spotlight



Step 3:
Present yourself  as the guide, who can lead 

them to the promised land.



Step 4:

Introduce the solution to their problems



Step 5:

Show how they can live happily ever after 



People 

People make decisions 

based on emotions, not 

logic 





Let’s Diagnose



The Hero: The Boy



The problem: snowstorm



The Obstacle: His Father



The Guide: A Mercedes SUV



Solution: 

SUV that can navigate a snow storm



The destination



No one’s there. 



But wait…..



They live happily ever after



Another approach:

This is cool, fun, 

creative, and/or 

interesting.









Last thoughts.



Marketing with a different lens



It’s about them, not you.



Stories the audience want to hear, 

not the stories you want to tell.



Questions?



mark@markevans.ca

marketingspark.co

416-669-7028


